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Dufry wins new contract for downtown travel retail operation
in Kuala Lumpur, Malaysia
Dufry has signed an agreement to develop a downtown travel retail operation in
Genting Highlands, an Integrated Resort owned by the Genting Group and located in
the Titiwangsa Mountains, northeast of Kuala Lumpur, the capital of Malaysia. The
development will be the only travel retail store in the area and it marks an important
development for Dufry, by giving it a presence in a new Southeast Asian market.
Work on the 1,146 m2 store is already underway and the anticipated completion date is Q1
2018. The store will be situated in the New Sky Avenue shopping mall, which consists of
four floors of dining and shopping outlets being created to cater for 26 million visitors per
annum expected as of 2018. New Sky Avenue is conveniently connected to the many hotels
and attractions in the resort. The Dufry store benefits from maximum visibility as it’s located
right by the entrance to the Genting Skyway cable car, which transports visitors to the
highest point of the extensive hilltop resort.
The duty free store will offer customers a comprehensive assortment of world-famous brands
of the core categories such as perfumes and cosmetics, confectionery, watches & jewelry,
health and wellbeing as well as consumer electronics and a selection of Malaysian products
and brands to convey a strong sense of place of Kuala Lumpur and Malaysia.
Significant visitor affluence is driven by the mixture of leisure, entertainments and shopping
in the resort, including the 20th Century Fox Theme Park and four casinos. Strong growth
amongst Chinese visitors in particular is expected in the next few years, with the majority of
Chinese tour groups including Genting Highlands as a day trip activity. In 2016, it is
estimated that 600,000 Chinese visitors stayed within the hotels at Genting Highlands.
Andrea Belardini, Dufry CEO in Asia, Middle East and Australia commented, “The
development of downtown businesses is one of the growth channels in our strategic
business plan and we are delighted to have won the opportunity to develop this unique store
in the impressive Genting Resort. This store development in Kuala Lumpur will be the first of
its kind in Malaysia and our special thanks must go to our joint venture partner Ho Wah
Genting, with whom we are working in close collaboration to create an outstanding retail
operation at Genting Resort and which has vast number of visitors. We are looking forward to
continuing to build our strong business relationship and successful partnership over the
coming years.”
Dato Aaron Lim, CEO of Ho Wah Genting added, “We are pleased to have Dufry, the
World’s leading travel retailer as our partner and we are full of confidence of successful
partnership. With this collaboration, we look forward to providing an exciting shopping
experience for visitors of Genting Highlands, leveraging on the worldclass retail expertise of
Dufry.”
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Dufry Group – A leading global travel retailer
Dufry AG (SIX: DUFN; BM&FBOVESPA: DAGB33) is a leading global travel retailer operating around 2,200
duty-free and duty-paid shops in airports, cruise lines, seaports, railway stations and downtown tourist
areas.
Dufry employs close to 31,000 people. The Company, headquartered in Basel, Switzerland, operates in 63
countries in all five continents.

Social Responsibility
Dufry cares for children and supports social projects from SOS Kinderdorf in Brazil, Cambodia, Mexico, Morocco and Ivory
Coast. SOS Children’s Villages is an independent, non-political and non-demonstrational organization established for orphaned
and destitute children all over the world.

